Presen fs

FOXGLOVE

AWARDS
NATIONAL WINNERS 2017



NATIONAL - AMBIENT MEDIA

* Sub-Category: Non-Traditional Indoor * Metal: Bronze
* Winner: Be The Bee Com Designs e Brand: ARRJAVV

e Sub-Category: Traditional Billboards * Metal: Bronze
*  Winner: Tribes Communication e Brand: Magic Bricks




NATIONAL - BRAND ACTIVATION

* Sub-Category: Brand Activation & Promotion © Metal: Gold
*  Winner: Milestone Brandcom e Brand: AIRTEL

Campaign: AIRTEL Open Network

* Sub-Category: Brand Activation & Promotion ® Metal: Silver
e Winner: The Brand Brewery e Brand: Tata Salt

Campaign: Shubh Bhojan Ki Shubh Shuruwat
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NATIONAL - BRAND ACTIVATION

* Sub-Category: Brand Activation & Promotion ® Metal: Bronze
* Winner: Milestone Brandcom e Brand: BIG FM

Campalgn 92 7 BIG FM ‘RADIO ON THE GO’
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e Sub-Category: Contests, Prizes, Draws & e Metal: Bronze

. Games * Brand: Standard Chartered
¢ Winner: Interspace Communications Bank

Campaign: The Social Feet #OneStepCloser




NATIONAL - CONTENT MARKETING

e Sub-Category: Content e Metal: Gold
e  Winner: BBH India e Brand: Abbott Healthcare

Campaign: Abbott Live Radio Spots

e Sub-Category: Content * Metal: Silver
e  Winner: Liqvd Asia e Brand: Legrand

Campaign: Come Home To Pujo — India’s First Instagram Microsite
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NATIONAL - CONTENT MARKETING

e Sub-Category: Content *  Metal: Silver
e  Winner: Ligvd Asia e Brand: GAIL

Campaign: Hawa Badlo — The Air Seller
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e Sub-Category: Distribution *  Metal: Silver
e  Winner: Arm Digital e Brand: TE-A-ME

Campaign: Trumping Donald - Tea For Trump




NATIONAL - CONTENT MARKETING

e Sub-Category: Distribution * Metal: Bronze
e  Winner: Pulp Strategy Communications e Brand: Intel India

Campaign: Ek Kadam Unnati Ki Aur
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e Sub-Category: Strategy *  Metal: Gold
e  Winner: Bang In The Middle * Brand: Inox Leisure

Campaign: Yoga With Inox




NATIONAL - CONTENT MARKETING

e Sub-Category: Strategy *  Metal: Gold
e  Winner: Arm Digital e Brand: TE-A-ME

Campaign: Trumping Donald - Tea For Trump

e Sub-Category: Strategy *  Metal: Silver
e  Winner: Jossbox * Brand: Rise Legs

Campaign: Rise Legs




NATIONAL - CONTENT MARKETING

e Sub-Category: Strategy * Metal: Bronze
*  Winner: Be The Bee Com Designs e Brand: ROLEX

Campaign: ROLEX Sale
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NATIONAL - DESIGN

* Sub-Category: Books/Diaries * Metal: Bronze
e  Winner: Tree Design e Brand: PVR Cinemas

Campaign: Books To Blockbusters
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e Sub-Category: Corporate/Brand Identity ~ © Metal: Bronze
e  Winner: Happy mcgarrybowen * Brand: Team Swachh Bharat

Campaign: A symbol to lead the conversation on open defecation

A symbol to lead the conversation
on open defecation




NATIONAL - DESIGN

* Sub-Category: Packaging * Metal: Bronze
e  Winner: Tree Design e Brand: Horlicks

Campaign: Celebrating India

e Sub-Category: Posters * Metal: Silver
e Winner: BBH India e Brand: CRY

Campaign: CRY Thumbprint




NATIONAL - DESIGN

e Sub-Category: Posters * Metal: Bronze
e  Winner: BBH India e Brand: Gustoso

Campaign: Gustoso

WE SET OUT TO CLEAR A FEW MISCONCEPTIONS
IN THE LAND OF CHICKEN TIKKA PIZZA.
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NATIONAL - DIGITAL

* Sub-Category: Best Innovation e Metal: Silver
e  Winner: Happy mcgarrybowen e Brand: Ola

Campaign: Ola - #PeekeMatChala (Drunk Tweets)

Dl 1
About those last tweets, drunk tweeting is dangerous, imagine what
drunk driving can do.

e Sub-Category: Best Innovation * Metal: Bronze
e  Winner: Tonic Media * Brand: Aditya Birla Group

Campaign: How To Unlock Big Ideas?




NATIONAL - DIGITAL

e Sub-Category: Brand Integration - Long * Metal: Silver

) Format ¢ Brand: OnePlus
¢  Winner: Boring Brands

Campaign: The Journey
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* Sub-Category: Brand Integration - Short e Metal: Gold

Format e Brand: Abbott Healthcare
e Winner: BBH India

Campaign: Abbott Live Radio Spots




NATIONAL - DIGITAL

e Sub-Category: Brand Integration - Short ¢ Metal: Silver

Format e Brand: Dove
e Winner: Culture Machine

Campaign: Is That You? | #ChangeTheRhyme

* Sub-Category: Brand Integration - Short * Metal: Bronze

) Format e Brand: Nestle
e Winner: Culture Machine

Campaign: Dhusra: Winds of Change | Blush Originals | #EducateTheGirlChild




NATIONAL - DIGITAL

* Sub-Category: Creative Use of Social Media ® Metal: Gold
e  Winner: BBH India e Brand: Coverfox

Campaign: Videobomber

e Sub-Category: Creative Use of Social Media ® Metal: Silver
e  Winner: WAT Consult * Brand: Himalaya

Campaign: Muskaan
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NATIONAL - DIGITAL

* Sub-Category: Creative Use of Social Media ® Metal: Silver
e  Winner: Happy mcgarrybowen e Brand: Ola

Campaign: Ola - #PeekeMatChala (Drunk Tweets)

Ola

About those last tweets, drunk tweeting is dangerous, imagine what
drunk driving can do.

e Sub-Category: Digital Brand Video * Metal: Gold
e Winner: BBH India e Brand: Abbott Healthcare

Campaign: Abbott Live Radio Spots




NATIONAL - DIGITAL

e Sub-Category: Digital Brand Video * Metal: Silver
e  Winner: Humour Me e Brand: Paper Boat

Campaign: Rizwan

e Sub-Category: Digital Brand Video * Metal: Bronze
e  Winner: Happy mcgarrybowen e Brand: Ola

Campaign: Ola Sainik - #TakeCommand
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NATIONAL - DIGITAL

* Sub-Category: Online Integrated Campaigns © Metal: Gold
e  Winner: BBH India e Brand: Coverfox

Campaign: Videobomber

* Sub-Category: Online Integrated Campaigns © Metal: Bronze
e Winner: Chimp&Z e Brand: Tata Sky

Campaign: Music Plus
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= 5,

MOMENT




NATIONAL - DIGITAL

* Sub-Category: Real Time Videos * Metal: Bronze
*  Winner: Jossbox * Brand: Levi's

Campaign: Live in Levi's

FOR EVERY ORIGINAL
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e Sub-Category: Web Banner * Metal: Bronze
*  Winner: Grapes Digital * Brand: Maruti Suzuki

Campaign: S-Cross - Crossover Map YouTube Masthead
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NATIONAL - DIGITAL

e Sub-Category: Website/Microsite e Metal: Gold
*  Winner: Jossbox * Brand: Rise Legs

Campaign: Rise Legs
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e Sub-Category: Website/Microsite * Metal: Silver
e  Winner: Liqvd Asia e Brand: Legrand
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NATIONAL - DIRECT MARKETING

* Sub-Category: Direct Response * Metal: Bronze

(TV, Radio & Infomercial) e Brand: Abbott Healthcare
*  Winner: BBH India

Campaign: Abbott Live Radio Spots
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e Sub-Category: Direct Response Digital * Metal: Silver
e  Winner: Happy mcgarrybowen e Brand: Ola

Campaign: Ola - #PeekeMatChala (Drunk Tweets)
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NATIONAL - DIRECT MARKETING

* Sub-Category: Direct Response Digital * Metal: Bronze
e Winner: Pocket Aces e Brand: OYO Rooms

Campaign: Valentine’s Day - 10 Amazing Things About Being In A Relationship




NATIONAL - FILM

e Sub-Category: Casting * Metal: Silver
¢ Winner: BBH India ¢ Brand: Abbott Healthcare

Campaign: Abbott Live Radio Spots
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e Sub-Category: Casting * Metal: Bronze
e Winner: BBH India e Brand: Channel V

Campaign: The Shallowest Place On TV

THE SHALLOWEST
PLACEONTV




NATIONAL - FILM

e Sub-Category: TVC * Metal: Silver
e  Winner: Happy mcgarrybowen e Brand: Ola

Campaign: Ola Micro - Chalti Hai Sirf 6/km Se

e Sub-Category: TVC * Metal: Bronze
*  Winner: Infectious * Brand: Tasty Treat




NATIONAL - PRINT

e Sub-Category: Print Ad (Campaign) * Metal: Bronze
e  Winner: Tree Design * Brand: The Heritage School

Campaign: In Flames

S
e Sub-Category: Print Ad (Single) * Metal: Bronze
*  Winner: Tinacca Media * Brand: Sebamed
Campaign: Play Station
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